
Your Good
Finance
Profile 

Managing your investor fund listing on
the Good Finance website



We are a collaborative project, jointly funded
by Better Society Capital and Access: The
Foundation for Social Investment.

Our goal is to provide information, tools and
resources to better equip our users to build
knowledge, make informed decisions and
establish connections when exploring
social investment.

About

Our mission is to help charities and
social enterprises navigate the 
world of social investment.

Check out
GoodFinance.org.uk

https://www.goodfinance.org.uk/


Our users are charities and
social enterprises on the
journey of navigating social
investment. 

Some may be early on in this
journey, others may be further
along.

Good Finance Users
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Good Finance in Numbers

April 2017 - June 2025

“I can’t praise Good Finance UK enough! Without the social
investment we received we would still just have the one

studio and be nowhere near where we are now! It was a big
decision and a bit scary taking on our first ever company

loan but life favours the brave hey“
Good Finance user
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The Investor
and Fund
Directory 
Search 150+ social investors and funds to find
your perfect match today! 



Profiles 

Is your organisation’s profile listed on Good
Finance? If you have a track record in social
investment, we’d love to see your
organisation listed on the directory. 

Check out our ‘For Investors’ page for more
information on how to sign up. 

New account owners

Is your organisation’s profile accurate and
up to date? Our user experience depends
on accurate profiles! 

Log-in to update your profile or email
info@goodfinance.org.uk if you need help
with access. 

Existing account owners 

Information in the directory including investor profiles and fund listing are self
managed by the account owner, usually someone who works in the organisation. 

https://www.goodfinance.org.uk/investors-0
https://www.goodfinance.org.uk/user/login


Demonstrable
impact of social
investment 

01 03 04

Criteria for your listing
02

Page showing
funds

Agreement to
display Good
Finance logo on
your website

Key contact
nominated

or related work on your
website e.g. example
investments, case studies,
news etc, 

OR explanation of your
social investment activity
with clear links or search
function from your
homepage..

where relevant to help
cross-market the site and
re-direct charities and social
enterprises. 

to upload, update and
manage your own content
to the site 



Criteria for your listing
The purpose of these profiles is
educational. The aim is to: 

Show users the range of providers
and products available 
Provide contract with case studies
that show how social enterprises
and charities use social investment. 

Individual profiles, therefore, should
not contain information which could
be perceived as “invitation or
inducement to engage in investment
activity, communicated by a person in
the course of business.

It is crucial that Good Finance does not breach financial
promotion and credit brokering laws as enforced by the
Financial Conduct Authority (FCA).



An introduction: One sentence overview of your
organisation 
A summary: Who your organisation is, what your
values are and the type of social investment
products & services you most frequently offer 
Contact details: Provide up to date contact
details users can reach you on 
Filters: Check the right boxes for product type,
investment amount, social issue area and
geography
A website link address: Link to your homepage.

What does an investor profile look
like? 



What does an investor profile look like? 

Investor profile
with description,
logo, website
link and contact
information

Fund listings
linked from
investor profile
page

Case studies that put
your work into context
and share real life
stories and examples
of how social
investment was used.



Investors listed on the directory and
organisations with dedicated social
investment funds can also create specific
fund listings. These showcase the specific
funds available (and can be unpublished
should they close).

Fund listings

Good Finance also develops educational
content such as case studies, podcasts,
blogs. Case studies help boost
engagement with your investor profile as
users can understand your work in
context. 

Case studies

Add / edit both case studies and fund listings by logging in to
your profile. 

Additional profile content

https://www.goodfinance.org.uk/user/login


Data dashboards showing
investors listed on Good Finance
traffic to and engagement with
their profiles listing.

Investor data dashboards 

Quarterly Good Finance newsletter for
social investors with updates on content,
events and programmes as well as stories
from charities and social enterprises. 

Investor newsletter 

Sign up to the investor newsletter here. 

Other resources

https://confirmsubscription.com/h/i/66B1A4EAF54E371B


Talk about your values as an organisation -
users love to see this. 

Ensure the contact provided hands over to 
another team member if they move on.  

User concise, accessible and friendly language

Update your profile when funds close and add 
case studies on a regular basis

Use long, wordy sentences

Use acronyms, buzzwords or jargon 

Use excessive sales-based language or
anything that could be considered a
financial promotion.

Do’s and Don’t’s for your listing
Ask the team if you have any
questions - we’re here to help! 

Email info@goodfinance.org.uk 
 

mailto:info@goodfinance.org.uk
mailto:info@goodfinance.org.uk


Top tips for your profile listing
Less is more: update your to use fewer words and be as
precise and succinct as possible. 

Be human in your tone: read it out loud and see how it
sounds, scrap the buzzword & jargon!

Bullet points are your friend! Use them to clarify and
structure content.

Keep up with the competition: providing blogs, case
studies and up to date information will help improve your
traffic.

Get involved with content and social media: cross
promoting across social media will also improve your
traffic.



Melanie Mills
Head of Social

Sector
Engagement

Olivia 
McLoughlin

Senior
Programmes &

Projects Manager

Annie 
Constable
Senior Digital

Content Manager

Contact us
If you’d like more information to help you better understand the
role of Good Finance, or how we can help - get in touch!

Maria
Lozada 

Digital Marketing
Apprentice

https://www.goodfinance.org.uk/
https://www.goodfinance.org.uk/
https://www.goodfinance.org.uk/
https://www.goodfinance.org.uk/
mailto:mmills@bigsocietycapital.com
mailto:omcloughlin@bigsocietycapital.com
mailto:omcloughlin@bigsocietycapital.com
mailto:omcloughlin@bigsocietycapital.com
mailto:aconstable@bigsocietycapital.com
mailto:aconstable@bigsocietycapital.com
mailto:aconstable@bigsocietycapital.com
mailto:mlozada@bettersocietycapital.com
mailto:mlozada@bettersocietycapital.com


Thank you! 


